WEBINARS, TEMPLATES + GUIDES

Create resources
for Girls in Marketing

g/ Girls in Marketing Membership

An accessible learning platform for junior to mid-level marketers




VWhat is the Girls in
Marketing memiboership?

O1

A PLACE TO LEARN

Marketers can complete courses,
learn new skKills + access templates

to support their job

03

A PLACE FOR
COMMUNITY

Marketers can meet like-minded
women in a safe space and get
community advice.
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WE'D LIKE YOU TO

CREATE THIS COUPS@S

PRACTICAL THEORETICAL
COURSES COURSES

Focuses on completing a certain Focuses on the theory and learning
marketing task behind the practical marketing

Contains practical templates to Contains reflective worksheets

help marketers carry out a task

then and there




Each practical course
contains..

X 2 GUIDES X 3 TEMPLATES

X 2 RECORDED WEBINAR X1PLATFORM

PRESENTATIONS TUTORIAL (IF
APPLICABLE)

PLEASE NOTE: THIS IS JUST A MINIMUM, FEEL FREE TO CREATE
MORE IF YOUR TOPIC NEEDS IT g/’



Plus...

- THIS MEANS MEMBERS GET A
BADGE ON COMPLETION AND ARE
MORE LIKELY TO SHARE YOUR
AMAZING HARD WORK!

X 10 QUIZ
QUESTIONS!




MAKE YOUR 10

QUIZ QUESTIONS

TRUE OR FALSE
LIKE THIS

M‘.ﬂ,' XY 80 Points © 2
tg et‘rlg Module 2
v}

GDPR Requirements Get Your Certificate (GDPR)

C‘ Start Here GDPR Responsibilities
The Fundamentals of GDPR > Get Your Certificate (GDPR)
o
~ My Dashboard Data Controllers vs Data Processors
[_]1 Courses Are you ready to test your knowledge of GDPR? Take this true or false quiz to

Data Subject Rights
3 ¢ see how much you learned along the way!

& Templates
Ly el el e In order to receive your certificate, you must score 80% or higher on the quiz!

M Topics Try as many times as you like. Best of luck!
Module 3
E] Events

o0
]

F

How to Incorporate GDPR into Your M...
Information security is not a legal requirement.
Community

Marketing and Data Protection: Dos a...
(1 11 Drop Ins ‘ O True ‘

Examples
‘ O False ‘

Quizzes

@ Get Your Certificate (GDPR)
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Each Girls In Marketing course
contains the following types of
marketing resources including
guides, webinars, templates and
platform tutorials.

i

GUIDES

h

TEMPLATES

(O]

WEBINARS

D

TUTORIALS
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Guides are written blogs that provide
detailed value on a certain marketing
topic. Guides usually accompany
courses and they share additional tips
and tricks, outline strategy plans or
provide helpful checklists.

An informative blog

Between 500 - 700 words

Shares tips and tricks

Clear step-by-step guide
for marketers to follow

Can Iinclude a checklist

Can include any
contextual information on
a topic

Directs to another
resource you have
created

Is clearly structured
and proofread



VWebinars

Webinars are pre-recorded videos that
follow a presentation deck relevant to
your topic of choice.

Follow a presentation deck

Introduce yourself + your
talk

Shares tips and tricks

Adds value for marketers

Clearly structures slides

PDF slides to accompany
video

Includes subtitles or
transcript

Is recorded with
camera



Templates

Templates assist marketers in carrying
out a certain marketing or reporting task

Is made on Google Sheets
with the option to
download as CSV

OR Is made on a simple
document and sent as
editable version

Helps marketers carry out
a certain task (e.g. report,

write a proposal, review a
strategy)

Has a clear how-to-use
guide

Has a video to accompany
how-to-use guide If the
template needs explaining

Above should includes
subtitles or transcript



Tutorials

Video demo to explain a
platform or tool

Clearly explains a step-by-

Includes subititles or step process (e.g,. how to
transcript schedule posts or start a
campaign)

Is recorded with

Tutorials are only necessary if your camera

chosen topic requires the need to explain
a particular platform or tool




Q Start Here
2. My Dashboard
L[] Courses

@ Templates
m Topics

a Events

[-]e] x
> Community

(Ch 11 Droplins
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YOUR FACE WILL BE HERE

XU 80Points

PRACTICAL COURSE

Build an Effective CRM
System

View Course details

In Progress

28% Complete
Last activity on 10/01/2023 Course Includes
[g] 7 Lessons

Customer relationship management is the key to your marketing and sales
progress so let's learn how to build an effective CRM system from a Business
Consultant, Chelsea Cox.

Course Content
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./ Start Here

My Dashboard

Courses

Templates

Topics

Events

Community

11 Drop Ins

Back to Course

Build an Effective
CRM System

How-to Build-an Efiective CRM Systemn @
CRM Top Tips Cheat Sheet

5 Key Benefits of CRM

3 Key Areas to Use CRM as a Marketer
Monthly CRM Review Template

CRM Data Analysis Monthly Checklist

X 80 Points

Build an Effective CRM Systern > How to Build an Effective CRM System

LESSON1OF 7

Complete

How to Build an Effective CRM
System

If you're not familiar with the processes and practises of customer relationship

management, this webinar is the best place to start.

Powerhouse Chelsea Cox has had over 20 years of experience in business and
partnerships, and now advises businesses with their own development

strategies and how to handle customer relations.

Watch the webinar to understand the link between CRM and marketing.

HOW TO BUILD AN
EFFECT!/ve CRM

YOUR VIDEO
WEBINARS
WILL LOOK
LIKE THIS



Lollng

Start Here

2. My Dashboard

[_] Courses

@ Templates
m& Topics

[: Events

s Community

(C 11 Drop Ins

Back to Course

Build an Effective
CRM System

CRM Top Tips Cheat Sheet

5 Key Benefits of CRM

3 Key Areas to Use CRM as a Marketer
ERM-Fracking Tempate @
Monthly CRM Review Template

CRM Data Analysis Monthly Checklist

Build an Effective CRM System »* CRM Top Tips Cheat Sheet

80 Points © o2

LESSON 2 OF 7

CRM Top Tips Cheat Sheet

When it comes to building your customer relationship management system,

you should know some of the top tips and things to remember.

Access the cheat sheet here and get your CRM on the right track.

Mark Complete

MEMBERS CAN

DOWNLOAD OR

COPY YOUR
TEMPLATES



YOUR
DOWNLOADABLE
TEMPLATES OR

CRM TOP TIPS

O REMEMBER CRM IS AN OPPORTUNITY CH ECKI—ISTS MIGHT
TO DEVELOP YOUR ROLE LOOK LIKE THIS
O USE IT DAILY TO KEI CRM DATA
YOUR CONTACTS
4 ANALYSIS MONTHLY
UPDATE YOUR CONT
@, CHECKLIST
O ANALYSE YOUR CRM o SRR
AND REVIEW HOW EI COMPLETE DATA
FOR YOU
N AMOUNT OF CONTACTS
ON RECORD
O STAY IN TOUCH WIT S
QUARTERLY 2. TOP CONTACT INDUSTRY
. AVERAGE FINANCIAL
O CREHTE thl_UE LED VALUE OF MONTH
RETURN FOR ENGHG 4. CONVERSION % RATE
5. RESPONSE % RATE V2 " MA”%
O DON'T DISCOUNT HL
CONNECTION IN CRN CLICK THROUGH
RATE IF APFPLICABLE ) )
O USE A CRM PLATFOF o o ~ 2
HOW MANY CONTACTS s“w e

YOUR OWN

CONTACTED THIS MONTH?



OR THIS

3 Month Timeline Template - Go File > Make a copy &
File Edit View Insert Format Data Tools Extensions Help Last edit was on 20 June 2022

@ PO100% » £ % .0 .00 123~ Aral 10 + BISA $$HEE~ E-i-P-Vy co B Y ~ZI~ o
AT:B1 - Maonth
A B CRIN D SR ES GRS H J | K L|M|N|O|P|Q|R|S| T | U/ |V|@W/ | X| Y | Z |AA AB |AC|AD | AE |AF| AG |AH| Al | AJ |AK| AL | AM | AN | AC
1 Month June 2022 July 2022
2 Week 1 2 3 4 5 6 7 8
3 WiC
4 Day Mon Tue Wed Thur Fri|Mon Tue Wed Thur Fri|Mon Tue Wed Thur Fri |Mon Tue Wed Thur Fri|Mon Tue Wed Thur Fri|Mon Tue Wed Thur Fri [Mon Tue Wed Thur Fri|Mon Tue Wed Th
5 Activity Responsibilty
L] Example: Flanning campaign Rachel, PR
7 | Example: Send campaign proposal to client | Rachel, PR
&8 | Example: Client review and approval Jill, client
9 Example: Research and data collection Jack, data feam
10 | Example: Gather experts Rachel, PR
1
12
13
14
15
16
17
18
19 Qutreach Rachel, PR
20
2
2

<
DAILY TIMELINE ~ Sheet2 - Explore ©
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Build an Effective
9, LESSON 3 i-’” ok progn;.ss
(/) Start Here

CRM System

Back to Course Build an Effective CRM Systern > 5 Key Benefits of CRM

2, My Dashboard

5 Key Benefits of CRM AND YOUR

[_] Courses 2/7 Steps

@ Templates o Ok let's start with the most pressing of questions... what the heck is CRM W R I T T E N G U | D E S
Hew-toBuildantfective-ERM-Systerm anyway?

e WILL LOOK LIKE
CRM Top Tips Cheat Sheet Quite simply it's ‘client/customer relationship management’ — hopefully that

= makes it feel less scary. The term CRM is very often used to describe software, T H I S

platforms or systems that allow you to store all client and contacts

°0 o~ : 5 Key Benefits of CRM
S details, keep updated notes on working relationships, forecast financial

incomings, cross sell and upsell, build a better customer/client

(1 11 Drop Ins 3 Key Areas to Use CRM as a Marketer : : ) :
experience and analyse the gaps in your client or customer journeys.
ERM-TFrackingTemplate ; : R =
e CRM is relevant to you regardless of your current job or career position, it's
useful to you whether you're employed or self-employed, junior or senior in role,
Monthly CRM Review Template it gives you the valuable ability to really understand your client or contacts

behaviour, conversion rate, trends and relationship development.

CRM Data Analysis Monthly Checklist

- W\ MAag P
How does it help? o
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your course
will look like

CLICK ME



https://drive.google.com/file/d/1HOgwXY8lVlZSv9g0l3j3O3Hjbq0YvZ6E/view?usp=sharing
https://drive.google.com/file/d/1HOgwXY8lVlZSv9g0l3j3O3Hjbq0YvZ6E/view?usp=sharing
https://drive.google.com/file/d/1HOgwXY8lVlZSv9g0l3j3O3Hjbq0YvZ6E/view?usp=sharing
https://www.veed.io/view/f3671333-df5f-4499-b04d-99f9d0f0398e?panel=share

1O recap:

WE'LL NEED YOU TO CREATE THE FOLLOWING RESOURCES IN
ORDER TO RELEASE YOUR VERY OWN PRACTICAL COURSE

X 2 GUIDES X 3 TEMPLATES

X 2 RECORDED WEBINAR X1PLATFORM
PRESENTATIONS TUTORIAL (IF

APPLICABLE)

+ 10 TRUE OF FALSE QUIZ QUESTIONS IN A DOC



TELL US YOUR CHOSEN
TOPIC

GIVE US A BREAKDOWN
OF EVERY RESOURCE
TYPE YOU PLAN TO
CREATE (INCLUDING
SUBJECT/CONTENT)

» Confirrm with us..

COLLABORATOR HERE'S EVERYTHING WE NEED YOU
CONTRACT + LET US TO DO NEXT
KNOW YOUR STANDARD
HOURLY RATE

SEND US A HEADSHOT

GET CREATING! g/




JOIN OUR INCREDIBLE
LINE-UP OF GUEST
RESOURCE CREATORS



CREATE RESOURCES FOR GIRLS IN MARKETING

Get intouch

Email members@girisinmarketing.com to get involved

and become a guest resource creator




